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SoLoMo 2012
Deployed (so far) in 2 markets

Maryland:Maryland:

Easton Star Democrat

Elkton Cecil Whig 



Maryland:

Elkton Cecil Whig

13k circulation @ 3 days/wk

121k Unique visitors/mo

Easton Star Democrat
16k circulation @ 6 days/wk

77k Unique visitors/mo



The Deployment

• CurrentCurrent
• Dormant
• New Advertisers





The Deployment





Built Folders for Every Call:Built Folders for Every Call:

- Competing media

- Look at their Web site pages 

Look at Search Rankings- Look at Search Rankings



The program:

60,000/ month

300 250 ROS300 x 250 ROS



The program:

75,000/ month

I i b dImpression based

Geo-targtedg



Trappe MD ShedsTrappe MD Sheds









The program:



The program:



The program:



The program:



The program:



C d i h Bli d G

The Deployment

Contracted with Blinder Group

• Team trainingg

• Developed sales collaterals

• Conducted Advertiser Workshops

• Provided guaranteed revenue with “in the car ”Provided guaranteed revenue with in the car,   

“4-legged” training/ closing calls

























SoLoMo 2012

$225 000
Maryland

$225,000+ 
in new digital revenue

Elkton
$118,092 in revenue generated
60.8% closing ratios (on initial calls)

And growing!Easton:
$82,736 in revenue generated
66 6% closing ratios (on initial calls)66.6% closing ratios (on initial calls)


